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1. Introduction 
Ringette BC is committed to leading the advancement of the sport of ringette in the province of British 

Columbia. One of the four pillars of the Ringette BC Strategic Plan is to increase Sport Awareness of 

Ringette. Ringette BC will increase Sport Awareness by, increasing the reach and visibility of ringette, 

developing and improving marketing materials, and finally identifying partnership opportunities.  

The Athlete Recruitment and Promotions Manual is a resource for our membership. The manual will assist 

with educating and training volunteers and local leaders on recruitment and promotions activities to 

attain the goal of 3,000 on-ice participants playing ringette in BC by 2023. There is a lack of consistency in 

marketing materials for the organization and the sport which makes it difficult to improve the Sport 

Awareness and build brand recognition. The improvement of these materials is a key piece of increasing 

the sport awareness of Ringette in BC. 

The Ringette BC Athlete Recruitment and Promotions Manual works to provide a system, necessary tools, 

and information to promote, market, and recruit players to local Associations effectively. This document 

accomplishes this by providing Associations with a clear outline of procedures to be adopted and 

implemented. The manual includes information about promotional events, promotional tools, and finally, 

a season recruitment plan.  

Use of the Ringette BC Athlete Recruitment and Promotions Manual provides Associations with a variety 

of different tactics to recruit athletes and in turn grow their Association and the sport of ringette. It will 

explain practices at the most basic level as well as provide a master plan of how to facilitate growth 

through an entire season.  

Ringette BC strongly encourages all Associations to adopt and implement the Athlete Recruitment and 

Promotions Manual in order to facilitate effective promotions and grow the sport as a whole throughout 

BC.  

 



2. Social Media 
The most simple and inexpensive promotional tool to take advantage of is social media. Having an online 

presence allows for your audience to interact with your Association and the sport of ringette in a simple 

and accessible way. Some great ways to create an online community and make use of social media as a 

promotional tool is to create an online brand, be consistent, be interactive, and finally analyze your 

systems. 

Create a Brand 

It is important to create an online identity and brand to present to your membership. This allows for your 

audience to obtain a clear idea of what your Association, your community, and the sport of ringette is 

about and grant users the opportunity to gain familiarity with your Association.  

o To create an online identity, use a vision, mission, values or simply a phrase that embodies your 

Association. This creates consistent messaging while clearly showing your audience what you 

stand for. Use your phrase often! 
   

Consistency 

In order to gain an online following, the best way to do so is to remain consistent. Consistency allows for 

current followers to feel as though you are a dependable source and allows for prospective followers to 

see your posts.  

o Consistency needs to be carried out both in the type of messaging posted and the amount that is 

posted. The more consistently you are able to post, the better!   

What to Post 

Knowing what to post is an important part of social media. 

o Events: Post about events your Association is facilitating. Post before in order to promote the 

event, post during so that individuals can see the event in action, and post after to wrap-up the 

event and say thank you. Get your members involved and make sure they know what is going on 

within your Association. Some events may include Come Try Ringette, community events, Gym 

Ringettes, bring a friend days and much more! 

 

o Successes: Post about the successes of your Association. Your audience wants to see that you and 

your members are doing well and finding success. This may include medaling at a tournament, 

recognizing an individual athlete, coach, or referee who has made an accomplishment, the great 

work of volunteers, or the completion of a successful event!  

 

o Interactions: Post in a way that allows for audience engagement. When an audience is able to 

engage with a post they are made to feel as though they are a part of the community and team. 

You can do so by simply asking questions to your audience, holding contests, and by commenting 

and sharing posts relating to your Association and membership.  



Analysis 

Remember that identifying what strategies work best for your Association is an ongoing process. Luckily, 

there are tools available to help.  Use analytics on Facebook, Twitter, and Instagram to monitor the growth 

of your profile, identify patterns of success, and modify the strategy and tactics as necessary. Take note 

of what types of posts do best, and at what times. Instructions and Links to Social Media Analytic Tools 

can be found on the Ringette BC website.  

 

Extra Tips 

o Facebook Boosts: Facebook boosts are a feature available to any business page, boosting a post 

on Facebook means paying to have your content seen by people. The cost to boost a Facebook 

post is nominal and the cost is much more affordable than print advertising and will reach far 

more people and can be targeted. Facebook will often offer credits towards boosts throughout 

the season – take advantage of this when they come available. Using this feature allows you to 

reach a wider targeted audience. The boost feature allows you to set parameters for an audience, 

set a budget, and choose the length of time you want to run your campaign for. This is a great 

tool to use for promotion of upcoming events and general post promotion! 

 

o Multiple Platforms: Use multiple different social media platforms. Different platforms can be 

used to reach different demographics and allows for you to reach more users. Ensure that the 

posts are designed to align with the social media platform. For example, Twitter is a great way to 

post out fast, short messaging and updates and will be seen by people who are primarily in the 

35+ age range and will likely be adult ringette players and parents of players. Instagram is a much 

more visual platform and requires consistent imaging and videos to keep posts relevant. 

Instagram users are primarily youth and young adults so these posts need to be relevant to the 

athletes and need to be current and interesting to engage them.  

 

o Brand Imaging: A good tip is to brand your images. In order to brand images, you can simply add 

your logo, (and any additional features) over your raw images. This allows you to create a brand, 

be consistent, and simultaneously ensuring you receive additional promotion should anyone use 

or repost your image.  

 

 

 

o Catch the Eye: Remember to post things that will catch the eye. It has been shown that posts 

using imaging and videos, this will gain more engagement from audiences than a post including 

only words. 

 

  

https://www.ringettebc.ca/wp-content/uploads/2020/03/Instructions-Links-to-Social-Media-Analytic-Tools.pdf


3. Gym Ringette 
Gym Ringette is a modified version of on-ice ringette that is facilitated in elementary and middle schools 

across Canada. The Gym Ringette program is a great first contact program used to not only increase sport 

awareness but to additionally provide children with a positive sport experience and allow opportunity for 

further contact with the sport of ringette. Gym Ringette sessions should be used as a direct line to children 

in your target demographic both in terms of age and location. Gym ringette sessions should be booked 

leading up to a Come Try Ringette or other events where participants can continue to engage with the 

sport.  

Gym Ringette sessions are targeted to Elementary Schools as this is the age group intended for 

recruitment.  Even so, Associations can choose to further specify the program by choosing to facilitate for 

primary or intermediate groups based on the Association’s recruitment goals.  

Sessions can be facilitated for one day of classes to an entire week. This means that sessions can be lead 

as a onetime event or as a multi-lesson module.  

 

Pre-event 

Before booking, remember events should be strategically placed leading up to another event so that Gym 

Ringette session can effectively promote the sport and allow for player recruitment. 

School Selection: 

To book sessions, Associations first need to identify schools to visit. One way to do so is to visit school 

district websites to find schools within your target area. Another way is to speak with current players and 

parents regarding contacting and visiting schools they attend.  

 

Tip: When considering schools start with the schools that your athletes attend. Having athletes 

that are able to help explain ringette at the gym ringette session helps to create buzz about the 

sport at the school. It also gives those athletes an opportunity to show to their classmates the 

sport they play and a sense of pride that ringette has come to their school. 

 

School Contact Procedure: 

To effectively communicate with school staff about the program, it is useful to draft letters to be 

distributed. The document should include information about the sport of ringette, an explanation of what 

the Gym Ringette program looks like for a school, why it is good for students and teachers, and finally 

contact information. These letters are to be sent to principles or PE teachers directly. A Gym Ringette 

Contact Letter Template that you can fill out and personalize can be found here: **** 

 

What is Needed: 

In order to facilitate the event, you need 1-2 Gym Ringette instructors, Gym Ringette equipment, and 

promotional materials to hand out (pamphlets, info sheets, business cards, posters, stickers etc.) 

Instructors are encouraged to use the Gym Ringette Best Practices Plan and the Gym Ringette Teacher 

Manual to guide their sessions. Consistency in program delivery are key to success in being invited back 

to schools and building awareness. Gym ringette should be delivered in a consistent manner to ensure 

that the experience for the participants and teachers is positive and memorable.  

https://www.ringettebc.ca/wp-content/uploads/2020/03/Gym-Ringette-Best-Practices-Plan.pdf
https://www.ringette.ca/programs/lets-play-gym-ringette/teacher-manual/
https://www.ringette.ca/programs/lets-play-gym-ringette/teacher-manual/


 

Instructors 

For the event, it important that you have Gym Ringette instructors who are trained and confident in their 

ability to facilitate the sessions. Gym Ringette instructor training can be requested through Ringette BC. 

Ringette BC has a current list of instructors who are trained and experienced in facilitating gym ringette. 

To request one of the current instructors please contact Ringette BC at sportdevelopment@bcringette-

.org.  

 

Event  

Session Facilitation  

This is a first contact event, the goal of the program is not to teach participants ringette skills. A first 

contact event should teach children: 

1.  about the sport of ringette;  

2. provide them with a positive sport experience; 

3. and grant them the opportunity to try the sport again at another event.  

The session should follow the Gym Ringette Best Practices Plan  and the Gym Ringette Teacher Manual. 

Associations are highly encouraged to use these resources to guide their session in order to help create a 

positive and organized program and maintain continuity. 

 

Further Information 

At the end of each class session, instructors need to debrief with participants and talk about the 

opportunity to come try the sport. Instructors should provide resources for both the students and staff.  

 

Resources should include: 

1. Information about your Association such as your website,  

2. Information about upcoming Come Try Ringette events including what a Come Try Ringette is and 

how to register, 

3. Information about any other upcoming events, such as a local community event that the 

Association may be attending.  

Additionally, resources like the Gym Ringette Teacher Manual and the Gym Ringette Equipment Prices 

which can be found here: **** should be advertised to school staff including teachers and principals. An 

additional resource that Association’s can use to promote further participation are handouts including 

some important information for students, teachers, and parents to know. Associations can also leave 

handouts with administrators and posters at the school.  

 

 

 

 

mailto:sportdevelopment@bcringette-.org
mailto:sportdevelopment@bcringette-.org
https://www.ringette.ca/programs/lets-play-gym-ringette/teacher-manual/


Post-event 

Event Follow-up 

Like most promotional events, even after the event is complete, the work that goes with it is not. One of 

the most important parts of the Gym Ringette program is the follow up that goes along with it. A Gym 

Ringette session without giving participants the opportunity to have another experience with ringette is 

a wasted effort. After you have finished the event and have left the school with information about your 

Association, upcoming events, information about how to continue facilitating Gym Ringette in their 

school, ensure that you follow up with your contact with a thank you and reiterate the information that 

you had provided.  

 

Post event follow up is an opportunity to connect with a greater audience about the event that the 

Association just hosted at a school. During the event if you are able to post on your social media platforms 

that your Association is visiting the school for gym ringette and following the event post a thank you to 

the teachers and students for having your Association facilitate a session. In that post event post you can 

tag the school in the post and then advertise your Come Try Ringette and share information about gym 

ringette.  

 

Completion Letter 

Use the Gym Ringette Completion Letter Template to send a follow-up message to schools. It includes a 

thank you and the information that you provided at the session. As an additional follow-up ask schools to 

post information in their newsletter or website is also a great way to follow-up with information and reach 

the parents directly. 

  



4. Come Try Ringette 
Come Try Ringette is a great first (or secondary) contact event for participants to have the opportunity to 

try ringette. Come Try Ringette events are a one-time recruitment system where participants have the 

opportunity to try the sport for free without the need to purchase equipment or commit to a season. 

Come Try Ringette events are less about teaching ringette skills and more about introducing the sport to 

participants in a way that is positive and fun. The more fun that the children are having the more likely 

they will want to play it again and the more parents see that their child is positively engaged during the 

Come Try the more likely the parent will register to play for an entire season. 

 

 

Pre-event 

Scheduling 

When scheduling, it is important to think about what dates and times work best for parents and children 

to attend – events should be scheduled during weekends. Before booking, consider scheduling Come Try 

events strategically following other events like Gym Ringette sessions and community events to ensure 

maximum registration. As Come Try Ringette events are about trying the sport and having fun, the type 

of ice required is not of great importance. Associations can book full ice sheets or can alternatively use 

half of an ice surface during a FUNdamentals ice time.  

 

Benefits of using ice sheets that are scheduled for FUNdamentals:  

 

1. The ice sheet is already paid for;  

2. There will be other players of similar age to the Come Try attendees on the ice at the same time 

which makes the event look busy to spectators and passersby;  

3. The parents are present for the FUNdamental’s ice time are now at the Come Try and are able to 

speak to the parents of potential new participants about ringette and the Association; 

4. There are trained volunteers on and off the ice available to help get Come Try Ringette 

participants engaged and active;  

5. New parents will be advised of the FUNdamentals ice schedule at that moment and be aware that 

this is the regular ice time for that age group; and 

6. It allows new parents to meet the coaches who would work directly with their child if they register 

for the season.  

This is a new tactic that has proven successful in Associations particularly when recruiting players in the 

under 10 age groups later in the season. Often this type of recruitment activation is advertised as a “bring 

a friend day”, which is another name for Come Try Ringette. All Come Try Ringette events should be 

considered a bring a friend and all bring a friends are Come Try Ringette. Consistency in recruitment 

branding is key to success. To use Come Try Ringette branding and materials the event has to be advertised 

as such so keep it simple and ensure that for each Come Try participants know they can and should bring 

their friends to Come Try Ringette.  

 

Come Try Ringette Website 



After the ice time has been selected and scheduled, administrators of the event now complete a Come 

Try Ringette Event Form. Completing this form allows for you to request free giveaway items from Ringette 

BC to use at the event and your event will be posted to the Ringette Canada Come Try Ringette website  

to boost awareness and for registration. Event registration should always be directed to this website. 

Associations can share and post about their event on their social media and websites but in all cases the 

advertisement should drive individuals to the Come Try Ringette website for registration. This website 

allows your Come Try Ringette to promote the event, track registration, and have an avenue to contact 

registrants directly. 

 

Contact – Prior to Event 

To decrease no-show participants as much as possible, ensure administrators send out a preparatory 

email to inform participants what they can expect at the event, anything that they should be prepared to 

bring, as well as remind them of any information they should know. You can also use this as a time to 

introduce a contact member to the individual in the case that they have any questions.  

 

Event Promotion 

Be sure to schedule Come Try Ringette events following Gym Ringette events or other community events. 

These events are used to promote upcoming opportunities to attend Come Try Ringette events. 

Associations need to use the Ringette Canada Come Try Ringette registration link to encourage people to 

register prior to attending the event. Share the link with your association to encourage people to share 

the event with people they may know to sign up and post it on social media! In addition to these methods, 

it is important to keep in mind that using as many avenues of promotion as possible is a sure way to lead 

to an abundance of registrations. Visiting your local arena and displaying a booth while skating lessons 

are running and posting posters and flyers around the community are both great ways to reach different 

demographics. 

 

Preparation 

Before the event commences, it is important to have all necessary materials ready. This includes goody 

bags and information handouts. 

 

 

 

 

 

 

 

 

https://www.ringettebc.ca/wp-content/uploads/2017%20/06/Come-Try-Ringette-Info-Form.pdf
https://www.ringettebc.ca/wp-content/uploads/2017%20/06/Come-Try-Ringette-Info-Form.pdf
https://www.cometryringette.ca/


Event 

Session Facilitation 

Come Try Ringette events can be organized into different portions. There is the registration, equipment, 

transition, and on ice. The first contact point at the event is the registration booth.  

o At the registration booth, it is important that there are volunteers prepared to help and provide 

information. Participants’ parents register and sign a waiver before participation. This is a good time 

to collect the emails of individuals to contact them following the event as well as ask where they heard 

of the event allowing you to analyze what systems are working best.  

 

o The equipment section is an important section for volunteers to help be sure equipment is properly 

fitted and safe.  

 

o The transition section is the area before individuals go on the ice. It is important to remember that 

many participants have never been skating before and this may be a scary experience for them. With 

this in mind, it is important that the participants and parents can take their time and feel comfortable.  

 

o Finally, there is the on-ice section. Once participants are on the ice, this is now the time to talk to 

parents about the sport of ringette, your Association, and provide answers to any questions they may 

have. Ensure that you have general registration and season information – how much a season costs, 

where and when are the regularly scheduled ice times and of course where to register! 

 

  



Volunteers 

In order to facilitate a Come Try Ringette event, it is important to have an abundance of volunteers 

available to help ensure that the event runs smoothly. There should be volunteers prepared and equipped 

to help in each section. Be sure that volunteers can be recognized, use jerseys, sweaters, or simply name 

tags. Giving volunteers information sheets is a great way to ensure that they have all the necessary 

information they need. 

 

Event Statistics 

In order for Ringette BC, Ringette Canada, and our sport partners to gather information on recruitment, 

it is mandatory that throughout Come Try Ringette event administrators track all event statistics in the 

Come Try Ringette Statistics Form. Following event completion this form must be completed and 

submitted to the Ringette BC Office. 

 

On-ice Session 

The goal of a Come Try Ringette event is not to teach participants the skills of ringette. It is to introduce 

them to the sport in a positive way.  

o Ensure that you have 1-2 confident on-ice instructors.  
 

o Encourage your players (or an entire team) to put on their jerseys and help with the on-ice 
portion. It is helpful for participants to see other children like them in their gear playing!  
 

o On-ice instructors should start the sessions by saying hello to attendees and parents; introducing 
themselves and the sport.  
 

o At the beginning of the event instructors should demonstrate to participants how to hold their 
stick and stand. 
 

o This is followed by an easy warm-up game or drill used to assess the skill level of participants and 
split them into like-skilled groups if necessary.  
 

o Following this, instructors can run a session including games and drills that teach ringette skills 
like skating, passing, checking, and shooting. 
 

o Sessions should finish with a fun game and a team cheer! 
 

Completion 

Following completion of the on ice portion, ensure volunteers are present to answer any further 

questions. You can then end the event by handing out goody bags including ringette giveaways and 

handouts with all the information provided. 

  

https://www.ringettebc.ca/wp-content/uploads/2018/08/Come-Try-Ringette-Fillable-Statistics-Form-1.pdf


Post Event  

Event Follow-up  

One of the most important parts of the Come Try Ringette program is the follow up that goes along with 

it. After you have provided attendees with all the necessary information on how to participate more in 

ringette, ensure that you follow-up with an email to all participants. In the email, include a thank you, any 

additional information or links, some FAQs, the contact info of someone they can contact as well as any 

information about upcoming events – perhaps another Come Try Ringette session! 

 

Additional Information 

Ringette Canada Come Try Ringette Training 

As an additional resource for individuals facilitating Come Try Ringette events, Ringette Canada has 

developed the Ringette Canada: Player Recruitment System Online. The course is available for anyone to 

take online and is designed to provide individuals with the knowledge and tools needed to increase player 

registrations by successfully organizing Come Try Ringette events. You will learn how to plan and promote 

your event effectively, how to run both on-ice and off-ice elements, how to determine the number of 

volunteers you will need as well as tips relating to ringette skill and instruction, games and activities, 

safety, and event etiquette. 

 

Ringette Canada is providing all Associations the ability to take the new training module this year. To take 

the course online please enter the coupon code: 1512DC.   

https://ringettecanada.sportforlife-sportpourlavie.ca/catalog.php


5. FUNdamentals 
The FUNdamentals Children’s Ringette program is a program that allows for continuous season 

recruitment with ease. Using the FUNdamentals program as a marketing tool is a great way to promote 

the sport of ringette to those thinking of registering. Ensure to highlight the benefits of FUNdamentals 

throughout all of your promotion! 

 

Open Registration  

The FUNdamentals program has open registration, at any point throughout the season children can 

register in the program. This is a great advantage for recruitment and an amazing opportunity to capture 

children and parents who are looking for a new activity in January.  

Tip: Know your municipal recreation calendar and know when skating lesson sets start and end 

and schedule your FUNdamental ice around that if possible or set up a table and share information 

with parents at skating lessons about ringette.  

Stage Not Age 

As the FUNdamentals program places importance on the developmental stage rather than the biological 

age of the child, the program allows for those who want to register in ringette who are older to start at 

FUNdamentals. This allows them to learn the basic skills of ringette before they are placed on a team 

where they are not surrounded by like-skilled individuals. Additionally, as an older athlete may develop 

more quickly, the FUNdamentals program then allows for an easy transition into higher divisions when 

the player is assessed as ready. 

Bring a Friend 

Hosting bring a friend days and other fun events allows for you to encourage registered players to bring 

their friends or siblings to try the sport and perhaps register! The FUNdamentals teams are a great age 

group to facilitate additional recruitment. 

Additional Resources 

In order to inform, current or prospective FUNdamentals parents use the FUNdamentals Parent Pamphlet 

both an eVersion and printable copies are available. 

  

https://www.ringettebc.ca/wp-content/uploads/2019/08/Childrens-Ringette-Parent-Pamphlet-TriFold.pdf


6. Example Season Plan for Recruitment  

Below, Ringette BC has outlined both an example Season Recruitment Calendar and an example 

Promotional Budget. However, we acknowledge that different promotional and advertising strategies 

work for different Association as Associations are all located in different communities, work with different 

demographics, and have different funds available. Finding what strategies work best is an ongoing process 

and each Association’s process may look very different.  

It is not important that you follow this plan and budget exactly. Instead, the example Season Recruitment 

Calendar and example Promotional Budget are to be used as an outline in order to help guide your 

Association in their strategies. What is important is that no matter the strategies you choose to carry out, 

you must be sure that the Association commits completely. Following each season, strategies should be 

assessed, evaluated, and modified as necessary.  

When building individual Association recruitment calendars it is important to keep in mind the where, 

when, what, who, why and the how.  

1. Where will we host events?  

2. When will our Association host events (gym ringette, Come Try)? 

3. What will the event look like and what will our Association offer? 

4. Who will this event reach, target, and attract? Who will volunteer at the event?  

5. Why is our Association hosting this event?  

6. How will our Association benefit from hosting this event? How will our Association promote this 

event to the community?  



Example Season Recruitment Calendar 

 

Gym Ringettes 

Possible Community Event 

*use Community Event to 

promote upcoming Come Try 

Gym Ringettes 

*good time to facilitate Gym 

Ringette - University students 

are out of school and available 

to instruct 

 

Come Try Ringette 

     Possible Community Event 

*after facilitating Gym Ringette 

in May & June, be sure to follow 

with a Come Try 

 

 

Online promotion for 

registration & Come Try. 

Possible Community Event 

Come Try Ringette 

 

 

 Gym Ringettes 

            Come Try Ringette                  

*be sure to facilitate a Come 

Try at the beginning of the 

season when registration begins 

 *ongoing promotion and 

recruitment is important, find 

what strategies work best for 

your Association and fill these 

months with this 

 

  

Gym Ringettes 

*facilitate Gym Ringette leading 

up to a Come Try over winter 

break 

  

Come Try Ringette 

*facilitate a Gym Ringette over 

winter break 

*ongoing promotion and 

recruitment is important, find 

what strategies work best for 

your Association and fill these 

months with this 

*ongoing promotion and 

recruitment is important, find 

what strategies work best for 

your Association and fill these 

months with this 

 

*ongoing promotion and 

recruitment is important, find 

what strategies work best for 

your Association and fill these 

months with this 
  

 *ongoing promotion and 

recruitment is important, find 

what strategies work best for 

your Association and fill these 

months with this 

 



Example Promotional Budget  

Each Association will have different financial capacity to support recruitment initiatives and each 

Association’s promotional budget will be different. With this in mind, we have included a pie chart with 

percentages in order to help guide promotional spending. In addition to this, we have included an example 

budget if an Association were to have a budget of $2,000. This is just an outline meant to help guide and 

educate Associations. 

 

Promotions Budget Total: 
$2,000 

Come Try Ringette:        
$500 

Gym Ringette:         
$800 

Printing:               
$300 

Community Day Event:               
$200 

Promotion:                    
$200 

 

Come Try Ringette: To facilitate a Come Try Ringette event, the only necessary cost is ice. Depending on 

the cost of ice, Associations should facilitate four (4) Come Try Ringette events for approximately $500 

per event.  

Gym Ringette: To facilitate a Gym Ringette session, the only necessary cost is purchasing the gym ringette 

equipment, which is a one time investment, and instructors. Instructor’s fee rates are approximately 

$100/day depending on Association and the instructor. A budget of $2,000, should facilitate eight (8) Gym 

Ringette sessions for $800. 

Printing: In order to provide information as well as promote upcoming events, printing is very important. 

Associations can spend $300 to print all necessary documentation. 

Community Day Event: To facilitate a community day event, costs may vary. In a $2000 budget 

Associations can allocate approximately $200 on Community Day Events. If there is not community event 

option for an Association that money can be allocated to another venture.  

Event Promotion: To promote you’re Association, registration, and upcoming events, depending on 

promotional methods (newspaper ads, Facebook boosted posts, TV space at an arena etc.) costs may vary. 

Associations should spend $200 on general promotion. 



7. Appendix 
  

1. Social Media  

1.1 Instructions and Links to Social Media Analytic Tools...................................................click here 

 

2. Gym Ringette 

2.1 Gym Ringette Contact Letter Template........................................................................click here 

2.2 Gym Ringette Best Practices Plan ................................................................................click here 

2.3 Gym Ringette Completion Letter Template .................................................................click here 

2.4 Gym Ringette Teachers Manual ...................................................................................click here 

2.5 Gym Ringette Equipment Prices ..................................................................................click here 

2.6 Ringette BC Gym Ringette Website .............................................................................click here 

 

3. Come Try Ringette 

3.1 Come Try Ringette Event Form ....................................................................................click here 

3.2 Ringette Canada Come Try Ringette Website ..............................................................click here 

3.4 Come Try Ringette Statistics Form ...............................................................................click here 

3.5 Ringette Canada: Player Recruitment System Online ...................................................click here 

3.6 Ringette BC Come Try Ringette Website ......................................................................click here 

 

4. FUNdamentals 

4.1 Ringette BC Children’s Ringette Page...........................................................................click here 

4.2 Ringette BC Children’s Ringette Resources Page ..........................................................click here 

4.3 FUNdamentals Player Pamphlet ..................................................................................click here 

 

 

 

 

 

  

https://www.ringettebc.ca/wp-content/uploads/2020/03/Instructions-Links-to-Social-Media-Analytic-Tools.pdf
https://www.ringettebc.ca/wp-content/uploads/2020/03/Gym-Ringette-Contact-Letter-Template.pdf
https://www.ringettebc.ca/wp-content/uploads/2020/03/Gym-Ringette-Best-Practices-Plan.pdf
https://www.ringette.ca/programs/lets-play-gym-ringette/teacher-manual/
https://www.ringettebc.ca/come-play/gym-ringette/
https://www.ringettebc.ca/wp-content/uploads/2017/06/Come-Try-Ringette-Info-Form.pdf
https://www.cometryringette.ca/
https://www.ringettebc.ca/wp-content/uploads/2018/08/Come-Try-Ringette-Fillable-Statistics-Form-1.pdf
https://ringettecanada.sportforlife-sportpourlavie.ca/catalog.php
https://www.ringettebc.ca/come-play/come-try-ringette/
https://www.cometryringette.ca/
https://www.ringettebc.ca/childrens-ringette/resources/
https://www.ringettebc.ca/wp-content/uploads/2019/08/Childrens-Ringette-Parent-Pamphlet-TriFold.pdf

